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Masterthesis Communicatiewetenschap 

Research Methods for 
Communication Science 

Periode 3

Computational Analysis of Digital 
Communication

Masterthesis Communicatiewetenschap 

Two courses from:
- Internal Communication and New Media
- Branding & Design
- Social Marketing
- Storytelling: the persuasive power of narratives
- Privacy, self-disclosure and Big Data
- Social Robotics
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Masterthesis Communicatiewetenschap 

Two courses from:
- Internal Communication and New Media
- Branding & Design
- Social Marketing
- Storytelling: the persuasive power of narratives
- Privacy, self-disclosure and Big Data
- Social Robotics
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Marketing and 
Corporate 

Communication 
for Impact

Two courses from:
- Internal Communication and New Media
- Branding & Design
- Social Marketing
- Storytelling: the persuasive power of narratives
- Privacy, self-disclosure and Big Data
- Social Robotics
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News and Information in the Digital 
Age

Public Relations  
Marketing Communiation and the 
Consumer 

Computational Analysis of Digital 
Communication [500]

Periode 2

Political Communication & Public 
Opinion
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