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Background

Established in 1917 as Brockton Credit Union, HarborOne Bank has 
been serving the needs of customers and the communities that we 
call home for over 100 years. Today, HarborOne has 31 branches 
in southeastern Massachusetts and Rhode Island and commercial 
lending offices in Boston and Providence.

HarborOne was introduced to Wakefly through a mutual partner. They 
came to Wakefly looking for Kentico expertise as their site needed an 
improved user experience. The current site was ever-evolving and plans 
for an increased marketing initiatives were under way. 
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Goals & Challenges

Solution

One of the primary goals of the website rebuild was to maintain the 
existing site design and user experience while refreshing the overall look 
and feel. Wakefly worked closely with HarborOne Bank to identify areas 
of improvement and implement necessary changes, while ensuring that 
the new design was consistent with the bank’s existing branding and 
customer experience.

One significant change and upgrade to the new website was a re-work 
to the site navigation. A new journey-based approach was implemented, 
dividing the main navigation into Personal Banking, Small Business 
Banking, and Commercial Banking categories. This change aimed to 
provide an intuitive and effortless user experience, making it easier for 
customers to find the information they needed based on their specific 
banking needs.

Updates were made to the layouts of the Small Business home page. 
A new look at content and calls to action have improved the user 
experience, offering the small business banking customer additional 
helpful resources. The location details page template was also re-thought, 
highlighting many of the important content areas to make it easier for the 
user to get directions, schedule appointments and generally connect with 
and understand the service offerings of each branch office.

By partnering with Wakefly, HarborOne Bank was able to leverage the 
latest technology in Kentico Xperience 13 to improve their website’s 
user experience and ensure continued support. The successful rebuild 
of harborone.com has enabled the bank to better serve its customers 
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Wakefly
Wakefly is one of the oldest and most experienced Kentico Solution 
Partners. Wakefly has been a Kentico Gold partner since the inception of 
the partner program in 2008. Our vast portfolio of highly technical and 
marketing-focused websites allowed us to achieve Kentico’s highest 
honor, Quality Expert.

Whether you are in the market for a new website or just need help to 
make updates to an existing Kentico site, we can act as an extension of 
your team to help you achieve your goals. Wakefly’s entire project team 
has experience working with Kentico, including certified developers and 
EMS certified marketers, so you can feel confident entrusting us with your 
site.

Wakefly creates digital experiences that matter. We craft unified, online 
marketing strategies to help you to reach more prospects and customers. 
Our methodical, data-driven approach ensures that we engineer the digital 
solution that’s right for you.

by providing a modern, intuitive online banking experience that they are 
already familiar with. This has also enhanced the bank’s digital presence, 
reinforcing their commitment to meeting the evolving needs of their 
customers.

Key features
• Continued software support
• Improved navigation
• Maintaining a familiar user experience for long time customers

www.wakefly.com  
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