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Background

Gogo, a pioneering provider of inflight connectivity solutions, 
partnered with Wakefly to redesign its corporate website following 
a transformative merger with Satcom Direct. With the integration 
of expanded technologies and services, Gogo needed a digital 
presence that matched its new global scope, supported strategic 
growth goals, and delivered an improved experience for a diverse 
range of users.

Gogo has long been recognized as a leader in air-to-ground (ATG) 
connectivity for business aviation. In 2024, the company merged with 
Satcom Direct, a major provider of satellite communication services. 
This strategic merger significantly broadened Gogo’s offerings, 
bringing together LEO and GEO satellite capabilities with its existing 

ATG infrastructure to create a comprehensive, multi-orbit solution for 
inflight connectivity. In the wake of this merger, Gogo required a website 
that could effectively communicate its new positioning, unify its brand 
presence, and serve as a hub for multiple user types across aviation, 
defense, and government sectors.



Goals & Challenges
The primary goal of the Gogo website redesign was to effectively reflect 
the company’s expanded service offerings following its merger with 
Satcom Direct. Wakefly aimed to create a user-centric website that would 
improve navigation and provide clear, tailored content for Gogo’s diverse 
audience segments, including commercial airlines, business aviation 
clients, and government customers. Additionally, the project sought to 
empower Gogo’s internal marketing teams with a flexible and scalable 
content management system that would simplify content updates and 
support multilingual capabilities. Modernizing the site’s visual design 
to elevate the brand and enhancing lead generation and customer 
engagement were also key objectives. 

One of the biggest challenges was unifying two distinct brands into a 
single, cohesive digital experience without compromising clarity or user-
friendliness. Communicating Gogo’s complex, multi-orbit connectivity 
solutions in a way that resonated with varied audiences—from fleet 
operators to government decision-makers—required careful planning 
and thoughtful content architecture. Designing an intuitive navigation 
system that accommodated multiple user journeys and use cases while 
maintaining simplicity was essential. Additionally, implementing a scalable 
CMS platform that could support future growth, multilingual content, and 
seamless internal workflows posed a technical challenge that Wakefly 
successfully addressed.
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Solution
Wakefly began the project with a strategic discovery phase, conducting 
stakeholder interviews, user persona development, and content audits. 
Using this research, the team developed a streamlined site architecture 
that segmented content by audience and solution type, ensuring that 
users—from fleet operators to technology partners—could easily find what 
they needed.

A modular design system was created to give Gogo’s marketing team 
flexibility in building and updating content. The site was built on Kentico 
Xperience, enabling drag-and-drop editing, multilingual support, and 
powerful analytics tracking.

Wakefly also developed custom content components for showcasing 
Gogo’s expanded product portfolio, including detailed solution pages for 
Select, Premiere, Max, and VVIP connectivity tiers. Additionally, the site 
includes areas to highlight leadership, innovation, and the strategic value 
of the merger.

Accessibility and performance were prioritized, with responsive layouts 
and WCAG-compliant design integrated from the ground up.



Results
The redesigned Gogo website successfully established a unified digital 
presence that clearly represents the combined strengths of Gogo and 
Satcom Direct. By consolidating their offerings into one modern, cohesive 
platform, the site effectively communicates the company’s expanded 
capabilities and industry leadership.

User experience improvements were significant, with clear navigation 
paths and audience-specific content journeys tailored to commercial 
aviation, business aviation, and government sectors. This approach made 
it easier for diverse users to find relevant information quickly, enhancing 
engagement and satisfaction.

Internally, Gogo’s marketing team gained greater control and flexibility 
through the implementation of a modular content management system 
built on Kentico Xperience. The new tools streamline content creation, 
enable efficient multilingual support, and empower the team to keep the 
site dynamic and up-to-date without extensive technical assistance.

The website also showcases Gogo’s innovation and multi-orbit 
connectivity solutions, positioning the brand as a forward-thinking leader 
in the inflight connectivity space. Finally, the site’s responsive design, 
accessibility compliance, and performance optimization ensure a fast, 
seamless experience across all devices and user needs.

Conclusion
Wakefly helped Gogo turn a pivotal moment—their merger with Satcom 
Direct—into an opportunity to redefine their digital presence. The new 
website communicates innovation, supports business growth, and 
delivers a seamless experience across all audiences, positioning Gogo for 
continued leadership in the inflight connectivity space.
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Wakefly
Wakefly is one of the most experienced Kentico development agencies, 
specializing in building and optimizing enterprise-level websites using 
Kentico Xperience. With deep expertise in custom development, digital 
strategy, and marketing integration, we empower organizations to deliver 
seamless, personalized, and scalable digital experiences.

Whether you’re launching a new Kentico site or upgrading from an earlier 
version, Wakefly can serve as an extension of your team to help you 
maximize the platform’s full potential. Our cross-functional project team 
includes certified Kentico developers, UX designers, and digital marketing 
strategists who work together to align your site with your business goals.

At Wakefly, we create digital experiences that drive results. We take a 
strategic, data-informed approach to Kentico implementations—focusing 
on performance, usability, and lead generation. From CMS customization 
to marketing automation and integrations, we deliver tailored solutions 
that support growth, streamline workflows, and enhance customer 
engagement.


