
E X P L O R I N G  I N B O U N D  T O U R I S M 
F A C T  S H E E T

I n b o u n d  to u r i s m  m a ke s  a n  i m p o r ta n t  co n t r i b u t i o n  to  We s te r n  Au s t ra l i a ’s 
e co n o m y.  I n  2 0 1 9  ( p re - COV I D -1 9 )  t h e  S ta te  a t t ra c te d  9 9 5 , 7 0 0  i n te r n a t i o n a l 
v i s i to rs  w h o  s p e n t  m o re  t h a n  $ 2 . 3  b i l l i o n .

Before deciding to enter the inbound tourism 
market, it is important to:

• Understand how it works

• Know who traditionally visits WA 

• Ensure your product is ‘export ready’

What is inbound tourism

Inbound tourism refers to international visitors 
entering Australia. It is also known as ‘export’ 
tourism as international visitors are paying for 
the product and tourism experiences using 
foreign currency, even though they are enjoying 
them in Western Australia. 

Why is it good for my business

While the domestic market is WA’s largest 
source of visitors, entering the inbound 
tourism market has many advantages. For 
example, targeting a range of international 
markets can help you spread the risk in 
case there are any changes in the domestic 
or single international market. In addition, 
inbound tourism will help you attract more 
visitors, widen your customer base and help 
with visitor flow over high and low seasons. 

I N B O U N D  T O U R I S M 
B E N E F I T S

R E W A R D I N G

M e e t i n g  a  m i x  o f  c u s t o m e r s  f r o m  
a  v a r i e t y  o f  c u l t u r e s  c a n  b e  
v e r y  r e w a r d i n g .

I n t e r n a t i o n a l  v i s i t o r s  t e n d  t o  t r a v e l 
a t  d i f f e r e n t  t i m e s ,  

w h i c h  h e l p s  c o m p l e m e n t  
y o u r  s h o u l d e r  a n d  

o f f  s e a s o n s .

L o n g e r  b o o k i n g  l e a d  t i m e s 
f r o m  m o s t  i n t e r n a t i o n a l 
m a r k e t s  e n a b l e s  b e t t e r 
p l a n n i n g .

B y  d i v e r s i f y i n g  y o u r 
m a r k e t s ,  i t  w i l l  h e l p 

s p r e a d  t h e  r i s k  a n d  r e d u c e 
t h e  i m p a c t  o f  a n y  c h a n g e s 

i n  t h e  d o m e s t i c  o r  s i n g l e 
i n t e r n a t i o n a l  m a r k e t  .

I n t e r n a t i o n a l  v i s i t o r s  o n  a v e r a g e 
s p e n d  m o r e ,  s t a y  l o n g e r  a n d  h a v e 
m o r e  d i s c r e t i o n a r y  s p e n d i n g  p o w e r . 
I n  2 0 1 9 ,  i n t e r n a t i o n a l  v i s i t o r s  t o  W A 
s p e n t  f o u r  t i m e s  m o r e  t h a n  d o m e s t i c 
o v e r n i g h t  v i s i t o r s .

N e w  g l o b a l  n e t w o r k s  w i l l  p r o v i d e 
a c c e s s  t o  m i l l i o n s  o f  p o t e n t i a l 

c u s t o m e r s  f o r  y o u r  p r o d u c t .
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How does Tourism WA invest in  
international marketing 

Tourism WA is responsible for promoting 
Western Australia’s destinations and tourism 
experiences to attract more visitors to the State.

We promote Western Australia in 11 key 
international markets of the United Kingdom, 
Germany, the United States of America, New 
Zealand, Japan, China, Hong Kong, Singapore, 
Malaysia, Indonesia and India.

We work with a range of stakeholders including 
Tourism Australia, Australia’s tourism industry 

providers, airline partners, key distribution 
agents and media to strengthen awareness 
of Western Australia internationally and to 
encourage more people to visit the State.

To achieve this, we undertake marketing 
activities including consumer advertising, 
digital and social marketing, cooperative 
marketing campaigns, trade training and 
education as well as participation in trade 
shows around the world. 

Read more about our international 
marketing activities at tourism.wa.gov.au. 
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