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3 Introduction.

Introduction.
AsHeadofDemandGenerationatKontent.ai,I’dliketoshowyouhowachangeofapproach

atworkcanleadtobettermarketingresults.

ManymarketersarestillreluctanttoabandontraditionalCMSsandadopttheheadless

approachtocontent.Thisnewebookexplainsindetailhowyourmarketingteamcanuse

aheadlessCMStomanageallyourcontentinoneplace,collaborateusingonlyonetool,and

focusoneachstageofyourcontentlifecycle.

Intheworldofmicroservices,youdon’thavetoworryaboutmissingoutonsome

functionalitybecauseeverythingyouwantcanbeaccomplishedwithoutanall-in-one

solution.Youcanchoosethetoolsyoulikeandbuildyourownmarketingtechstack:).

Butmoreaboutthatlater,let’sgetstarted!

Jozef Falis. 
HeadofDemandGeneration,Kontent.ai
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ItmightseemHeadlessCMShasevolvedintoaconstantfightbetweentwo

groups—developers,whoadoreit,andmarketers,whoarenotsoexcitedandfeelthat

theheadlessapproachisasourceofunnecessaryworries.Howdotheyknowthatthe

piecethey’reworkingonwilllookgoodontheirsite?Andhowcantheycreatealanding

pagethatwillforcetheiraudiencetotaketheintendedaction?Howdotheychangethefont

color?However,alltheseissuesareeasytoaddress,andthemostsignificantbenefitof

HeadlessCMS—maintainingaconsistentcustomerjourney—bringsmorethanjustadapting

yourprocesses.

Firstofall,wecreatecontentforpeopleandsimplifytheircustomerjourney.Weuse

severaltoolsthatdealwithvariousissuesindepthandnotjustsuperficially.Andstructured

content(contentthat’sreadyforanyinterface)iskeyherebecauseyoucandisplayitonany

device,whichopensupnewpossibilitiesincommunication.Moreover,movingdatabetween

toolsisverysimple.

Landing pages

Whenwewereredesigningkontent.ai,itwasprettylogicaltouseourownheadlessCMS,

andsowebuiltthenewexperienceonKontent.ai.Wecannowmanageeverythingusingone

platform.Eventhoughourmarketersanddevelopershadtospendsometimeworkingon

that,bringingallthemarketingtoolstogetherwasworthit.

Components

Westartedbymappingoutwhatsectionswereneededwhencreatinglandingpages.

Wedefinedmarketingsectionssuitableforustocovertheacquisition,remarketing,and

retentionphasesofthecustomerjourney.Weendedupwithmorethan20componentsthat

cantakedifferentforms.Intotal,wehave100displayoptions,whichwedefinedforour

developers.TheypreparedHTML/CSS/JSaccordingtoourrequirementssothatwecould

customizethecontentofindividualcomponentsasmuchaspossible—fromthebackground

colorthroughthenumberofbuttonstothetextitself.WenamedthemtheUniversal

MarketingLandingPage(UMLP)elementsandthencombinedthemaspuzzlepiecesin

acontenttypecalledUMLP.Wewantedtohaveasmuchfreedomaspossiblewhencreating

landingpages,sowedidnotcompromiseondevelopment.
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Universal Marketing Landing Page (UMLP) elements

Thecontentoftheelementscanbechangedonanypagewherethey’reused—withjusta

fewclicksinKontent.ai.Ifwedon’twantthechangetoappearinotherplaceswherethe

componentisused,weduplicatethecomponent,changeitspropertiesasneeded,andusethe

new,duplicatedversion.

UMLP elements on a landing page

What’sworthnotingisthatwehavetheadvantageofHeadlessCMS—sinceeverythingis

predefined,contentmanagersarenotafraidtheywouldbreaktheirpages.Oursourcecode

isclear,wellindexableforGoogle,andeasilyreusableonchannelsotherthantheweb.Also,
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editorscanusethepreviewfunctionalitythat’savailableinKontent.ai,andwe’renowworkingon

WebSpotlightimplementationthatwillmakeeditingthewebsiteeveneasier.

Landing page preparation

We’reconstantlyupdatingthecomponents,butwecancreateanewlandingpageinlessthan

30minutes,includingdefiningitslayout,fillingitwithcontent,correctingplacementonthewebsite,

andfillinginthemetadata.

Itallstartswithchoosingtherightcontenttypeandthenaddingtheindividualcomponents.

Wecaneasilyadjusttheirorderusingthedrag-and-dropfunctionality.Afterfillingthepagewith

content,weimmediatelyseehowitlooksusingthewell-definedpreview.

Preparing a landing page

Conclusion

WithHeadlessCMS,wecanusestructureddatathatwe’reabletodeliverusingtheAPIinto

anyothertoolorplatform.Wecaneasilytranslatecontent,edititonallplatformsfromone

place,preparemarketingcampaigns,orpersonalizethewebsite.Inthefollowingchapters,Iwill

showyouhowtodoallthesethings.

https://webspotlight.kontent.ai/?utm_source=ebook&utm_medium=pdf&utm_campaign=kontent-loves
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AheadlessCMSwithContent-as-a-Service(CaaS)capabilitiesallowscontenteditorsto

collaborateinasingleplatformwithouttheneedtocreateGoogleDocsorsendWord

documentstoeachother.Inourteam,usingKontent.aieliminatedtheneedforsomeprocesses

andtools,whichwe’vereplacedwiththeheadlessCMS.

Workflows

Tobeabletocreatemarketingcontentforourwebsiteasefficientlyaspossible,we’ve

configuredourownworkflow.There’snoneedtohaveduplicatetasksinJira—everyone

involvedgetsanemailnotificationfromKontent.airemindingthemwhatneedstobedoneonce

thecontentitemmovestothenextworkflowstep.Ourtypicalworkflowlookslikethis:

Draft — Proofreading — Graphics — Ready — Publish

Advancingstepbystep,eachteammemberfillsinthefieldsassignedtothem.After

makingsureeverythinglooksokay,theauthorofthecontentitemsubsequentlypublishesthe

articleorresource.

Moving to the next workflow step in the Kontent.ai headless CMS

Tasks

WealsouseTasksinKontent.ai,whichhelpsusstreamlinecollaborationoneachpieceof

content.Whenmovingontothenextworkflowstep,theeditorcreatesatasktoletthegraphic

designerknowanimageorsomethingelseismissing.Ifthepageneedsanytweaksrequiring

coding,ourwebdeveloperalsogetsnotifiedthatthere’satasktocompleteforhim.Wehave

everythinginoneplacewithouthavingtouseTrello,Jira,oranotherprojectmanagement

softwareortoolforproducingcontentintheCMS.

https://kontent.ai/resources/guide-to-caas?utm_source=ebook&utm_medium=pdf&utm_campaign=kontent-loves
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Creating a task to delegate what needs to be done before publishing

Simultaneous Editing

Inthesummerof2020,weintheKontent.aiMarketingteamwerethefirsttotestreal-time

collaboration.ItprobablycomesasnosurprisethatweimmediatelylikedtheSimultaneous

Editingfeatureasitenablestwoandmorepeopletoworkonanarticleorpagewithout

overwritingthelatestchangesmadebyothers.

Thisisveryuseful,especiallywhencreatingcampaignlandingpageswherethecopywriter

andcampaignmanagerareworkingonthesamepageatthesametime.Sincewe’renow

producingnewcontentfromthecomfortofourhomes,Kontent.aiallowsustocooperate

remotely.Whenthecampaignmanagerdesignsthestructureofthepage,thecopywritercan

immediatelyfillinthecontent.

Two editors working on the same page
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Comments

Commentingisthefeatureweusethemostwheneditingcontent.Insteadofsending

someoneamessageonMicrosoftTeams,weleaveacommentinKontent.aiandtagthe

personwhoseopinionweneedthere.Togiveyousomemorespecificexamples,weusually

discussdifferentoptionsforpropercopyuseorfact-checkwiththetaggedpersondirectlyin

theheadlessCMS.

Creating a comment in the headless CMS

Webhooks

WeusewebhooksforcommunicationbetweenKontent.aiandexternaltools.Whenpublishing

ablog,weinformourcolleaguesthroughintegrationwithMicrosoftTeams.Moreover,wecan

alsopingdifferentpublisherstohelpussharethearticle.Webhookscanalsobeusedfor

browsernotificationsthatalertreaderstoanewblogarticle.

Editorial calendar

Whenplanningthepublishingofthecontentweproduce,wecanalsoleveragetheeditorial

calendarinKontent.aitoseewhatwe’regoingtopublishandwhen.Wehaveaclearoverviewof

allourcontent,whichhelpsusensureconsistencyineverythingwerelease.
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Editorial calendar that shows the state of all your content items

Web Spotlight

Inthepreviouschapter,Imentionedthatwe’reworkingonWebSpotlightimplementationon

kontent.ai.Ibelievethattheweb-specificadd-onwillhelpuseditthewebsiteevenfasterand

savemoretimewhencreatinglandingpages—theownerofthepage,incooperationwiththe

graphicdesigner,willbeabletoquicklyfindtheidealspotforeachUMLPcomponent.

Using Web Spotlight to edit your web pages

Conclusion

Inthischapter,Iprovidedafewtipsonhowcontenteditorsandmarketerscanusethe

collaborationtoolsthatKontent.aiofferstostreamlinetheircontentcreationprocess.Inthe

nextchapterofthisebook,we’lltakealookatHeadlessCMSandSEObestpractices.
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You’veprobablyheardalotaboutSEO,theprocessofoptimizingyourwebsitetoimprove

thequalityandquantityoftrafficcomingfromsearchengines.Let’sexploreindetailhow

aheadlessCMScanhelpyouimproveyoursearchrank.

Search Engine Optimization (SEO)

AfrequentlydiscussedtopicwhenchoosingaheadlessCMSiswhetheritshouldhave

goodSearchEngineOptimization(SEO)support.Myanswerisyes,absolutely.SEOisavery

broadtopic,andunfortunately,manypeoplethinkthatthefancyYOASTpluginwillsolve

theirindexingproblemsinsearchengines.ExtensionslikeYOASTareagreathelper,but

intheworldofmicroservices,therearesometoolsthatcandealwiththeissuesyou’re

facingmoreeffectively.Solet’sfindouthowyoucanmakeyourwebsitemoreSEO-friendly

withKontent.ai.

Why content improves your rankings

Firstofall,weneedtorealizethatcontentisessentialinSEO.Wedon’twritecontentfor

searchengines,butforpeople—wewanttoofferthebestanswerstotheirquestions.Your

pagewon’tappearasthefirstresultinGoogleSERPsforaspecifickeywordifitscontent

isn’trelevant.Bycreatingqualitycontent,wecaninfluencemetricsthathelpusrankhigher

intheindex:bouncerate,CTR,#ofbacklinks,socialmediashares,etc.

HereinKontent.ai,wealwaysbaseourcontentideasondatasuggestingwhatwillhelpour

audienceandwhatanswersthey’relookingfor.Irecommenddoing keyword research,butit’s

alwaysnecessarytocheckwhatkindofcontexteachkeywordappearsin.Take,forexample,

theterm“HeadlessCMS”—auserwhoentersthesetwowordsintoasearchenginemight

belookingforthedictionarydefinition,whileanotherwantstoseealistofvendorsoffering

HeadlessCMS.Therefore,searchenginesaremovingmoretowardunderstandingtheuser

context:someonewho’salreadygoogledHeadlessCMSisgoingtoseedifferentresultsthan

someonewho’stypedthetermintoGoogleforthefirsttime.So,understandably,it’salways

necessarytodefinewhowe’regoingtowritethenewarticleorpagefor.

TheInternetisevolvingandsoarepeople’ssearchinghabits,sowecheckvariousvariantsof

eachkeywordusingtheSEMrushtool.Thereareseveraltoolsthatoffersimilarfunctionality;

infact,therearemanyyoucanchoosefrom.Thereasonwhywe’reusingSEMrushisthat

itprovidesanswerstoquestionsthatwe’reaskingwhencreatingcontent—termsearches,

countrybreakdowns,keywordquestions,andlotsofotherinsights.Whenchoosingthetool,

https://yoast.com/
https://www.semrush.com/
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wealsotookintoaccountwhetherwecouldlaterintegrateitwithKontent.aiviatheAPIand

searchforinsightsaboutthekeyworddirectlyinKontent.ai.

Aftertheinitialresearch,wewriteafirstdraftofthenewarticle,puttinginkeywordsthat

makesenseinourcontext.However,animportantthingtorememberisnottooverdo

it—youshouldalwayskeepthepieceofcontenteasytoreadandnotannoythereaderby

stuffingintoomanykeywords.Thenwecontinueinourclassicworkflow,andlaterthearticle

ispublished.

SEO and Headless CMS from a technical point of view

Havingawebsitethat’scorrectlyimplementedwillimproveyoursearchpositionsalot.And

that’swhereKontent.aihasanadvantageasaheadlessCMSbecause,whenyou’reusing

astaticsitegenerator,thepageisincrediblyfastinPageSpeedInsights.However,thereare

certainprinciplesthatmustbefollowed.

InKontent.ai,wecanmanagethefollowingfactorsthataffecttheSEOrank:

• URLstructure

• Metadata(title,descriptionforsearchengines,andmetadataforsocialnetworks)

• Correctandsystematicuseofheadingtags(H1,H2...)

• Sitemap.xml

• ALTtextforimages

• Canonicaltags

• Enablingindexing

Workingonthewebsite,wealsofocusedonthefollowingthings,whichourwebdeveloper

laterimplemented:

• Breadcrumbs

• Responsivedesign

• Minification(removingallunnecessarycharactersfromCSS,JS,andHTML)

• Compression

• Cache

• Structureddata

https://developers.google.com/speed/pagespeed/insights/
https://developers.google.com/search/docs/guides/intro-structured-data
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Kontent.aiofferedusanadvantageinimplementingstructureddata,aswewereableto

usesomedatawithouthavingtocreateadditionalfieldsinthecontenttype.Forsimple

typesofschemamarkups,weuseSchemaMarkupGenerator(TechnicalSEO);whendealing

withmorecomplexones,welookatGoogledocumentationandcooperatewithourweb

developer.Nevertheless,thecontentoftheindividualstructureddatafieldsisgenerated

automaticallyforus.

AttheendofAugust2020,weimplementedallpossiblestructureddata.Asearlyas

October2020,wesawtheeffectoftheimplementationwhen,becauseofourSEO

improvements,therewasa25%increaseinvisitorscomparedtoSeptember,andwe

appeared20%moretimesinsearchthaninthemonthbefore.

Thankstotechnicaloptimizationsforsearchengines,wecanseeanincreasefromOctober

2020toFebruary2021ontheKontent.aiwebsite(comparedtothepreviousperiod):

The number of impressions increased by 50% and the number of  

clicks grew by 45% in comparison to the previous period.

Conclusion

HeadlessCMScanhelpyoualotifyouwanttooptimizeyourcontentforSEO.However,

youshouldnotforgetthatSEOcan’tbeturnedonwithabuttonandthatit’salong-term

processinwhichcreatingengagingcontentforyourtargetgroupplaysacentralrole.

ExternalSEOfactorssuchaslinkbuildingandsocialmediametricswillalsodependonthe

qualityofthecontentyoucreate.

https://technicalseo.com/tools/schema-markup-generator/
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A/Btesting,showingtwoversionsofapagetotwoaudiencesandanalyzingwhichperformed

betteroveraspecificperiodoftime,isanexcellentwaytofigureouthowyoucanincrease

conversiononyourwebsite.

Performing A/B tests

Youcreatealotofcontentforyourcustomers,havevisuallyappealingpages,anduseCTA

buttons,butareyousurethat’swhatyourtargetgroupwants?UsingA/Btesting,youcan

easilycheckwhetherthewayyouworkandcreatecontentisthebestapproachtoattractyour

targetaudience.

WeatKontent.aicreatedtheheadlessCMSforthepurposeofconnectingittovariousdevices,

soitdoesnotcomewithitsownA/Btestingfunctionality.However,withinthemicroservices

architecture,wecaneasilyintegrateseveralA/Btestingtools.Theadvantageisthatthesetools

dealpurelywithA/Btesting,sotheirconclusionsarewaymoreaccuratethanthoseoftools

includedintraditionalCMSs.

A/B testing goals

Firstofall,weneedtosetagoalbasedonwhatwe’regoingtotest.Ifwewanttoseewhich

oftwoslightlydifferentversionsofaformwillperformbetter,then,withoutanydoubt,our

experimentwillfocusonanincreaseintheconversionrate.Ontheotherhand,ifwetestour

toneofvoiceinablogpost,theresultswon’tbeasstraightforward.Nonetheless,wecaneasily

deducethemusingmetricssuchastimespentonthepage,bouncerate,orexitrate.Butwhere

canonetrackthesemetrics?

A/B testing tools for Headless CMS 

AtKontent.ai,wemainlyusetheGoogleOptimizetoolforA/Btesting,whichsuitsusbest.It

worksperfectlywiththeheadlessCMS,andtheA/Btestrenderingdoesnotdisturbtheuser

inanyway.SettinguptheA/Btestisverysimple,andifthemarketeralsoknowsHTMLbasics,

theycanmoveindividualelementsonthepagewithoutthehelpofawebdeveloper.Usinggood

A/Btestingtools,youcansetasatriggerUTMparameter,JavaScriptcode,cookies,butalso

behaviorvariables,location,ortechnology.

Thetool,therefore,givesusanumberofoptions.Imaginewe’rerunningaglobalcampaign

andwanttofindoutwhetherpeoplewhocometoourwebsitefromasearchcampaignin

theUKlikethetoneofvoiceusedonourwebsite.PreparingsuchanA/Btestisapieceof

https://support.google.com/optimize/answer/6197440#zippy=%2Cin-this-article
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cake,similartochangingthelayoutforthosewhogotooursiteviaFacebookads.However,it

alldependsonthetrafficwegenerateonthepagethatwewanttooptimize.It’simpossible

todrawconclusionsfromanA/Btestperformedonapagevisitedby100people.Toobtain

conclusiveresultsfromanA/Btest,Irecommendevaluatingatleast1,000visits,ideally1,000

visitspervariant.

A/B test in practice 

We’vetriedalotofexperimentsonkontent.ai.Sometimeago,wewantedtoincreasethetrial

conversionrateonourpricingpage.SoweusedGoogleOptimizetomovetheCTAbuttonup.

Tested variants on our pricing page

Inlessthanamonth,wehadtheresultsoftheA/Btest,andwewereabletoimplement

thechangeonthewebsite.ThefindingsindicatedthatmovingtheCTAuponthepricing

pagecouldbringusmoreconversionsthantheoriginalversionwiththeCTAattheendof

thepricingcolumn.

Conclusion

It’simportanttonotethatA/Btestingisnotpersonalizingthesitebasedonthedatawecollect

aboutusers.A/Btestingtoolsdonotknowwhethertheuserontheothersideisourcustomer

orpartner.However,theyknowhowtoanswerquestionsaboutregionalvariations,UX,anduser

contentandarethusgreatforcheckingourhypothesesaboutwhethertheyreshapewebsites

thebesttheycanandserveusaswewouldlikethemto.
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UsingtoolssuchasGoogleAnalytics,youcanmonitortheeffectivenessofyourcontent

marketingandusethoseinsightstotakeactionandimproveyourwebsite.Inthischapter,

let’sexplorehowyoucancombineaheadlessCMSwithanalyticstools.

Using data analytics tools to measure 
the success of our content

Weproducealotofcontentthatwedistributeacrossdifferentchannels.Butarewesurethat

thecontentmeetsthegoalswe’veset?Doesitbringusmorecustomers?Inthedigitalage,

it’sveryeasytoanswerthesequestionsandunderstandthecustomerjourneythankstothe

microservicesarchitectureweuse.

Data analytics & Headless CMS

Kontent.ai,asaheadlessCMS,doesnothaveabuilt-inanalyticsfunctionality.Ifyouwant

todoanin-depthanalysisofyourcontent,Irecommendusingatoolthatfocusessolely

onanalyticsandcanprocesscomplexdatafromKontent.ai.Thetoolwe’retalkingaboutis

GoogleAnalytics.ThelatestVersion4evenconnectsmobileapplicationstotheweb,justlike

Kontent.aidoesintheworldofcontent.GoogleAnalyticsiseasytoimplement,butamore

in-depthanalysisrequiresamoreadvancedsetup.Kontent.aicanhelpyougaininteresting

insightsintoyourcontent’sperformancebysendingstructureddatatoGAandother

analyticstoolsinthedatalayer.Later,wecanusethisstructureddatafordatasegmentation.

It’sessentialtorememberthateachanalysisshouldbebasedonaquestioncorrectlyformed

inadvance.Ideally,weshouldaskourselvesthatspecificquestionwhendesigningour

contentmodel.Ifweknowwhatwewanttoanalyze,it’seasytoprepareacontentmodel

forthispurposeandthusensuredataflow.Thiscanbeinformationaboutblogcategories,

resourcetype,productinformationavailableinKontent.ai,etc.OurheadlessCMSsendsthis

structureddataviaAPItothefrontend,and,fromthere,wecaneasilydeliverittodata

analyticstools.

Inourteam,weusecustomdimensionsforGoogleAnalyticsinthisway.Wecanprovide

GoogleAnalyticswithinformationfromKontent.aiaboutwhichuserpersonathelanding

page,blog,orresourceisintendedfor,and,whenevaluatingthecustomerjourney,weanalyze

onlythegivensegment.WecandothesamewhensendingeventstoGoogleAnalytics.

ThecontenteditorintheKontent.aiappfillsintheeventname,whichwesendtoGoogle

https://analytics.google.com/analytics/web/
https://kontent.ai/content-modeling-hub?utm_source=ebook&utm_medium=pdf&utm_campaign=kontent-loves
https://kontent.ai/content-modeling-hub?utm_source=ebook&utm_medium=pdf&utm_campaign=kontent-loves
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Analyticswhenagivenuseractionoccurs.Subsequently,wecaneasilycreateagoalfrom

theeventintheGoogleAnalyticsenvironmentandthusmeasuresuccess.Youcanreadmore

aboutintegratingKontent.aiwithGoogleAnalyticshere.

Marketers Session in Google Analytics

Ofcourse,noteveryoneneedstolookatsuchdetailedanalyses.It’softenenoughfor

acontenteditortoseehowmanypeoplehavereadtheirblogpostandhowtheydiscovered

it.Forthesepurposes,GoogleAnalyticsalsoprovidesaveryquickandclearanswer.We

canevenfindoutwhetherpeoplereadthearticleontheirmobiledeviceandwheretheyare

fromtogetmoredemographicandtechnologicalinsights.EverythingtakesplaceinGoogle

Analytics;however,wecanmakeeditors’liveseasierand,usingourcustomelement,send

themtoGoogleAnalyticsdirectlyfromKontent.aitolookatthedataofaspecificpage.

https://docs.kontent.ai/tutorials/develop-apps/integrate/google-analytics?utm_source=ebook&utm_medium=pdf&utm_campaign=kontent-loves
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Looking at the performance of  

a content item in Google Analytics

Conclusion

Tosumitup,theKontent.aiheadlessCMSoffersqualitydatainputsforbasicas

wellasadvancedanalysesthatrequireacombinationofdifferentdatasets.Byusing

microservices,wecangetfascinatinginsightsintotheperformanceofthewebsiteand

mobileapplication.Therearemanytopdataanalyticstoolsonthemarket,anditdoesn’t

matterwhichoneyouuse,whetherGoogleAnalytics,AdobeAnalytics,orAmplitude.You

candeliverrelevantdataaboutyourcontenttoallofthemusingKontent.ai.



24

Kontent.ai loves: 
Personalization.



25 Kontent.ailoves:Personalization.

Personalizedexperienceshelpyoubuildbetterrelationshipswithyourcustomersand

showyoucareaboutthem,solet’spersonalizethecontentonyourwebsite.Allweneedis

Kontent.aicombinedwithamarketingautomationtool.Readytobegin?

Personalization & Headless CMS

Personalizationisanotherpopularmarketingtactic.IntheheadlessCMSenvironment,

youcanpersonalizeyourmessagesacrossallcommunicationchannels,devices,apps

(everythingthat’sconnectedtotheheadlessplatform)fromoneplace.Thishelpsyouavoid

irrelevantcommunicationandunifiesthecustomerjourney.Intheworldofmicroservices,

Kontent.aiplaysacentralroleinpersonalization,togetherwiththemarketingautomation

toolofyourchoice.

Visualize your personalization tactics

Creatingpersonalizedexperiencesisverychallenging—atfirst,youmayfeeloverwhelmed

becauseyouwon’tknowhowtobeginyourpersonalizationefforts.That’swhyIalways

recommendthinkingabouttheflowofyourcommunicationandvisualizingyourideasusing

atoolsuchasMiroorLucidchart.And,ofcourse,weneedtohave data to personalize the 

experience.Inourteam,weusePardottocollectandaggregatedataaboutusersand,based

onvariousparameters,personalizecontentatvariouslocationsonthewebsite,e.g.,onthe

sign-inorsign-uppage.

Personalized sign-in page with information about Web Spotlight

https://miro.com/
https://www.lucidchart.com/pages/
https://www.pardot.com/
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Data, data everywhere

Wepersonalizeourcontentbasedonthetypeofuser(customer,partner,etc.),buyer/

userpersona,andregion(oracombinationofthese).Thatmeanswehaveaprettycomplex

personalizationscenariothatcouldeasilyconfuseanyone,soit’sessentialtouseMiroFlow

tocheckitsconsistency.Kontent.ai,withitscontentoperationcapabilities,willhelpyou

enormouslywhenenablingpersonalizationonyourwebsite.Tobemorespecific,weusethe

Schedulecontentpublishing/unpublishingfunctionalityandleveragecontentitemelements

thatwehavealreadycreatedtochangemessagingforagivensegmentusingonlytheheadless

CMS.

There’snodoubtthatpersonalizationisatime-consumingoperation.However,thanks

totheabilitytoreusecontent,wehaveoptimizedourprocesses,and—despitehaving

12versionsofonepage—we’reabletokeeptheinformationuptodateeverywhere.

Personalizing your content in Pardot

How it’s done

Basically,itworksthisway:wecreatemultipleversionsofanewpageinKontent.ai,onefor

eachscenario,andwiththehelpofourwebdeveloper,weembedPardotdynamiccontent

inthepagesothatweknowwhatweshoulddisplaytoeachvisitor,andKontent.aidelivers

thepreferredversionofthepage.Asaresult,Kontent.aiwillprovideeachuserwiththemost

relevantcontentbasedonthedatawehave.Ifyouwanttolearnmoreaboutourpersonalization

processfromatechnicalstandpoint,readOndrejPolesny’sarticlePersonalizingstaticsites

usingKontent.aiandPardot.

https://docs.kontent.ai/tutorials/write-and-collaborate/publish-your-work/schedule-content-publishing?utm_source=ebook&utm_medium=pdf&utm_campaign=kontent-loves
https://help.salesforce.com/articleView?id=pardot_content_dynamic_content_create.htm&type=0
https://kontent.ai/blog/static-site-personalization?utm_source=ebook&utm_medium=pdf&utm_campaign=kontent-loves
https://kontent.ai/blog/static-site-personalization?utm_source=ebook&utm_medium=pdf&utm_campaign=kontent-loves


27 Kontent.ailoves:Personalization.

Ourcommunicationisnowrelevantintheregionswhereweoperateandmakesiteasierfor

userstoaccessmaterialsthatcanhelpthemstreamlinetheirworkwithKontent.ai.Moreover,

wecantargetthepeoplethewaywewant,e.g.,invitethemtoawebinar.

Asyoumightexpect,thepersonalizationneedsinB2BandB2Cindustriesdiffer.TheB2C

sectorwillundoubtedlyofferwaymorescenarios,asyoucantargetalargenumberofdifferent

segments.Andperhapsyouhaveseveralpersonasdefinedineachofthem,sothat’salotof

messages.However,youcaneasilymanageallofthemusingKontent.ai.

Togiveyouanexample,ifyou’reatravelagency,itdoesn’tmatterwhetheryou’retargeting

afamilywhoplanstheirtripmonthsinadvance,ayoungcouplewhobuysalast-minuteholiday,

oryourloyalcustomers—it’seasytoreacheveryoneandofferproductsandapersonalizedtone

ofvoicethatwillengagethem.

Butwemustn’tforgetthatweneedtogetdatafromalltheseversionsofapageintoour

analyticstoolstoseeifthepersonalizationworkswell.It’snecessarytopayattentiontoeach

segmentseparatelyandobserveeachcustomerjourneyonitsown.

Personalized variants of the sign-in page in Amplitude

Conclusion & bonus tip

IfyouplantopersonalizeyourcontentwithaheadlessCMS,thenIcanonlyrecommend

it.Thankstothemicroservicesarchitecture,wecanusethecollecteddatawithoutthe

hassleofmanagingthedisplayedcontent,andtheanalysisofitsperformanceisalsosimple.

Nevertheless,it’salwaysessentialtocheckthatourMiroboardwithpersonalizationinfoisup

todatesowedon’tgetlostwhencommunicatingwithourusers.
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Usingmarketingautomation,you’rebetterabletoqualifyleadsandpassthemonto

sales.Let’shavealookathowyoucanuseKontent.aitogetherwithamarketingautomationtool

suchasPardot.

Marketing automation & Headless CMS

Combiningamarketingautomationtoolandaheadlesscontentmanagementsystem(CMS),

youcaneffectivelyleveragetheuserdatayouhaveandmakeyouremailcommunicationtruly

relevant—justlikemessagesonotherchannelswhereyouengagewithcustomers.Kontent.ai

enablesyoutocommunicatemoreeffectively.Notonlycanyoucreateyourmarketingautomation

emailsintheheadlessCMS,buttheplatformalsohelpsyoucollectvaluabledatathatwillguide

youalongtheway.

Integrating Headless CMS with a marketing automation tool

Thankstoitsheadlessnature,Kontent.aicanbeconnectedtoanydevicebutalsoatoolthat

needstoworkwithcontent.Marketingautomationtools,inwhichyouworkwithemails,browser

notifications,orpushnotificationsformobilephones,arenoexception.It’sveryeasyforusto

integrateKontent.aiwithamarketingautomationtoolsowecancreatecontentforindividual

campaigns.Toproducecontentformarketingautomationfast,weuse:

• Workflow(specifically,limitingwhichrolescantransitiontothe

nextstepandeditthefinalversionofthecontent)

• Localization

• Versioning

AconsiderableperkofusingaheadlessCMSisalsostructuredcontentthatI’vementionedin

thepreviouschapters.Hereinthiscontext,itsadvantageliesinthefactthatthecontenteditor

cannotbreaktheHTMLlayout.

Moreover,yourintegrationwithamarketingautomationtooldoesn’thavetobelimitedto

content-relatedareasonly.TheheadlessCMScanalsohelpyouwithimplementingtherightform.

WeinthemarketingteamusePardot,and,forourneeds,we’vecreatedanintegrationbetween

Kontent.aiandPardotForms.

AllwehavetodoisaddthePardotendpointtoKontent.ai,and,thankstoourUniversal

MarketingLandingPage(UMLP—seeChapter1formoredetails),wecancreateacomplete

landingpagewithoutneedinganydeveloperinvolvement.Datacollectionthustakesplace
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automatically.Ourmarketingspecialistthencreatessegmentsbasedonthecollecteddata

andcontinuesdesigningtherelevantcustomerjourney.

Inserting Pardot URL into Kontent.ai

Delivering the most relevant content to your users

Advancedmarketingautomationtoolsincluderecommendationenginesthatenableyoutosend

personalizedemailsbasedonyourcustomers’onlinebehavior.Ifyou’vecorrectlycreatedyour

taxonomies,theheadlessCMSwillmakeiteasyforyoutorecommendrelevantarticlesand

othercontentinyournewslettersandotheremailmessages.Yourwebdevelopercancreate

anXMLfeed,whichisthenaddedtothemarketingautomationtool.Structureddatacantell

therecommendationenginewhatcontentissuitableforagivenuserandshowthemcontent

tailoredtotheirneeds—inyouremailcommunicationaswellasonyourwebsite.

WithKontent.ai,wecansendthedatawe’vecollectedtothemarketingautomationtool,which

willhelpuswithanaggregatecalculationoftheuser’ssegmentandpersona.Thecontenteditor

selectsthepersonaforwhomthearticleisintended,andthemarketingautomationtoolcan

aggregatethisdataandautomaticallyshowthevisitoronlythecontentthatismostrelevantto

themateachstepofthecustomerjourney.

Conclusion

Thischaptercontainedalotoftheory.However,mygoalwastoshowyouthatthelimits

ofusingaheadlessCMSasacentralizedtoolforyourcontentarealmostendless.Weare

constantlylookingfornewwaysinwhichKontent.aicanhelpusmanagecontent.
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DidyouknowthatyoucancreatesocialmediapostsandadsinsideaheadlessCMStoensure

contentconsistencyandavoidusingmultipletools?Let’sseehowit’sdone.

Organic and paid promotion

Asacentralizedtoolforyourcontent,Kontent.aicanalsobeusedforcreatingnewposts

forsocialnetworksorevenadsforyourPPCcampaigns.TheheadlessCMSisnotlimited

tomanagingcontentonyourwebsite—withmoreorlesscomplexintegrations,youcan

leveragetheContent-as-a-Service(CaaS)capabilitiesofKontent.aiandfocusonother

channelsaswell.

Organic promotion

Manyorganizationsusecomplexprocessestocreatecontentforsocialnetworks.

Localizations,regionalcampaigns,orproductofferingsthataredifferentinotherpartsof

theworldcanleadtocomplicatedcontentpublishingprocesses.However,youcanconnect

theKontent.aiheadlessCMStoFacebook,Twitter,orLinkedInusingasimpleintegrationwith

Zapierthathelpsyouautomaterepetitivetasks.Thisway,youcanschedulethepublishing

ofyourarticleandsharethenewsononeormoreofyoursocialmediaaccountsatthe

sametime.

Theeditorialcalendargivesyouanoverviewofyourcontentwithoutneedingtouseanother

applicationforsocialnetworkmanagement.Moreover,youcanusetheworkflowsteps

designedbasedonyourinternalprocesses,sopeopleinyourmarketingandotherteamscan

quicklycheckwhatyourbrandisgoingtocommunicateinthefollowingdaysandweeks.

Paid promotion

ThankstoitspowerfulAPI,Kontent.aicanalsofunctionasacontentmanagementtoolfor

ads.Themainadvantagehereisagainmaintainingourinternalprocessesanddelivering

contenttootherchannelsfromoneplace.

Allteammembers,includingcopywriters,graphicdesigners,orcampaignspecialists,can

performtheirtasksinonetool.Whentheadsareready,thespecialistresponsibleforthe

campaignthensimplyforwardstheapprovedcontenttoGoogleAds,FacebookAds,or

TwitterAdsandsetsupthecampaign.Andthesedon’thavetobejusttextadsforGoogle.
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TheAPIinterfaceenablesyoutosendandprocessotherformsofadvertisements,suchas

picturesorvideos.

Know your limit 

AthingthatcomesinhandywhenpreparingsocialmediapostsandadsinKontent.aiisthis

charactercounter(seethescreenshotbelow).Itdisplayshowmanycharactersyou’vealready

typed.Andifyouprepareguidelinesforeachfield(e.g.,Twitter—useupto280characters),

youreditorswillknowwhenthey’rereachingthelimit.

Thisway,wecanalwayskeeptheinformationaboutcharacterlimitsonindividualplatforms

uptodate.Plus,ifyourcontentmodeliscreatedcorrectly,youcanreusesuccessfulcontent

foranewcampaign.

Google Ads character limits in Kontent.ai

Conclusion

InthisandthepreviousarticlefromtheKontent.ailovesseries,Iwantedtoshowyouthat

there’sawidevarietyofusecasesforKontent.ai,andyou’rebynomeanslimitedtocreating

contentonlyforyourwebsite.YoucanstoreanykindofcontentintheheadlessCMSanduse

itasyourcontenthub.Infact,it’sessentialtopointoutthathavingasinglesourceoftruth

isoneofthegreatestbenefitsofusingaheadlessCMS.
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AlthoughWYSIWYG(WhatYouSeeIsWhatYouGet)editorsmightseemliketheeasiestway

toensureyourpagelooksright,thisapproachfailstoseparateyourpresentation

andcontentlayers,messesupthecodeofyourwebsite,anddisablescontentreuse.

Well,ifnotWYSIWYG,whatthen?

WYS (What You See) is not WYG (What You Get)

Atfirstglance,aWYSIWYGeditorisgreatforeverymarketerandcontenteditor—text

formattingiseasy,thepossibilitiesofusingfonts,colors,orfontstylesareunlimited.

It’skindofawebWord.However,whatusersoftendon’trealizeisthatthecontent

theycreateinWYSIWYGeditorsisusuallynotreusable,oftendoesn’tfollowtheirbrand

guidelines(e.g.,adifferenttypefaceorcolor),andmakesamessintheHTMLcode.

Content copied from Word into a WYSIWYG editor with an excessive  

amount of formatting that could break the design of our page.

Here comes the rich text editor

SinceIstartedusingtheKontent.aiheadlessCMS,I’verealizedthatit’stotallyunnecessaryto

createlandingpagesinaWYSIWYGeditor.Wehavestrictbrandguidelinesweneedtofollowin

ourcompany,sotheoverwhelmingmajorityoffunctionality(fonts,spacing,colors,etc.)offered

byWYSIWYGisuseless.
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Ourdesignmanualisimplementeddirectlyintothewebgraphics,andKontent.ai’srichtext

editorgivesusenoughfreedomincreatingtextwhileprovidinguswithboundariessothatwe

don’tproduceanyoff-brandcontent.Asaresult,we’recommunicatingconsistentlyeverywhere.

Richtexteditorenablesbasicworkwithtextsuchascreatingparagraphsandheadings,adding

imagesorothermedia,andinsertingothercontentitems(e.g.,anebook,testimonial,or

aYouTubevideo).Whenstructuredlikethis,yourcontentisfuture-proofedandcanbeeasily

reused.Youcanfindoutmoreabouttherichtexteditorhere.

Rich text editor in Kontent.ai

You won’t break the design

Therichtexteditoralsogivesustheabilitytoeffortlesslydelivercontenttoanyotherdevice,

anditdoesnotbreakthelayoutofthepagelikeWYSIWYGeditorsdowhenacontentcreator

ormarketerusesnon-standardformatting.Additionally,webdevelopersarehappybecause

nounwantedcodegetsintotheirHTMLandCSS.

EventhoughwenolongeruseWordinourteamonaneverydaybasis,wecan’tavoiditin

certainsituations.However,whenwereceiveaWordfilefromsomeoneoutsideKontent.ai,

wecanjustcopyandpastethetextfromWordtoKontent.ai.Therichtexteditorremovesall

unnecessaryformattingandkeepsonlytheimportantstuff(H1-H4headings,boldoritalicized

text,paragraphs,bulletpoints,etc.).

Conclusion

WhenworkingwithKontent.ai,younolongerneedtousethefunctionalityofWYSIWYGeditors,

whichcansometimesmakeyourjobstressfulandmoredifficult.Kontent.ai,withitsrichtext

editor,fullysupportsomnichannelstrategyandconsistencyincommunication.

Thankyoufortakingthetimetoreadthisebookthatdiscussesthebenefitsthataheadless

CMSbringstomarketers,coveringeverythingfromcontentcreationtodistribution.Ifyou

haveanyquestionsabouthowtouseKontent.aiinyourmarketingteam,feelfreetocontact

meonLinkedIn:).

https://docs.kontent.ai/tutorials/write-and-collaborate/create-content/compose-content-in-rich-text?utm_source=ebook&utm_medium=pdf&utm_campaign=kontent-loves
https://www.linkedin.com/in/jozef-falis/
https://www.linkedin.com/in/jozef-falis/


Kontent.aiistheworld’sleadingcloud-basedheadlessCMSplatformthatofferseasy-to-

usecontentmanagementtoolsformarketerswhilefreeingdeveloperstofocusonbuilding

engagingonlineexperiences.

Companiesacrossawiderangeofindustrieshavebuilttheironlineexperiencesontopof

Kontent.ai,includingVogue,PPG,OxfordUniversity,ACMilan,andKonicaMinolta.Additionally,

Kontent.aiisregularlyincludedinkeyindustryreportspublishedbyGartner,Forrester

Research,andG2.

Try the headless CMS that simplifies content 
production for marketers and frees developers to 
focus on building engaging online experiences!

SEE KONTENT.AI 
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