Harnessing the Power of
Marketing Automation
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Actions

Contact updates
Contact group updates
Send emalil

Start a process

Import to Salesforce

Update from Data.com

Wait
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Customer Activities

Page Visit
Comments
Chat requests
Purchases

Wishlists

Contact™ Jones Select
L
Activity type:* Custom activity B
Activity title: Testimonial: Gold Partner Membership

Activity value: 100

Activity URL:
Campaign: (none) v
Activity time: 3/3/2014 4:09:35 PM B MNow
Activity comment: B I 1233 £ =

i - 31372014 4:09:35 P ###

Manually added the activity. See the testimonial on the product's page
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Real-World Examples

= Send a coupon when a customer does not complete checkout

= Reclaim lost revenue
= Use campaign for tracking

= Send the user
= Create a campaign / campaign email / landing page
= Set action of sending campaign email
= Set trigger for users with specified activity
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