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As a valued publishing partner, we would like to offer you the no-cost service of developing a custom  
advertising and promotion plan. Simply provide us with a budget amount and we will develop a plan based  
on your promotional needs! 

For questions regarding cooperative opportunities, reserving space, or submitting advertisements, contact  
Laura Duray at marketing@rittenhouse.com or 800-345-6425. All ads and materials are due the 15th of the  
month before the ads are scheduled to run. 

Metrics for open rates, click-through rates and impressions are available upon request.

Custom Plans Available

Metrics Available

mailto:marketing@rittenhouse.com


Advertising Opportunities 
on Rittenhouse.com 

http://Rittenhouse.com


Featured Publisher  
Opportunities 
Rittenhouse.com Homepage

Cost:	 $1,250/month
	 $12,000/year

Placement: Rittenhouse.com Homepage
• �Primary placement features the publisher’s  

logo and short bio
• �Click-through to secondary page, featuring  

10 ISBNs of the publisher’s choice. 
• �On the secondary page, browser can  

click through to the book detail page  
on Rittenhouse.com. 

Assets Needed: 
• �Publisher logo
• �Short overview
• �ISBNs of 10 titles to feature on second page
• �Cover images in JPEG format with ISBN13  

as file name

http://Rittenhouse.com
http://Rittenhouse.com
http://Rittenhouse.com


Cost:	 $1,250/month
	 $12,000/year

Placement: Library/Hospital Homepage
• �Target specific markets
• �Primary placement features the publisher’s  

logo and short bio
• �Click-through to secondary page, featuring  

10 ISBNs of the publisher’s choice
• �On the secondary page, browser can  

click through to the book detail page  
on Rittenhouse.com

Assets Needed: 
• �Publisher logo
• Short bio
• �ISBNs of 10 titles to feature on second page
• �Cover images in JPEG format with ISBN13  

as file name

Featured Publisher  
Opportunities  
Library Homepage on Rittenhouse.com 

http://Rittenhouse.com
http://Rittenhouse.com


Cost:	 $1,250/month
	 $12,000/year

Placement: Retail Homepage
• �Target specific markets
• �Primary placement features the publisher’s  

logo and short bio
• �Click-through to secondary page, featuring 

 10 ISBNs of the publisher’s choice 
• �On the secondary page, browser can  

click through to the book detail page  
on Rittenhouse.com 

Assets Needed: 
• �Publisher logo
• Short overview
• ISBNs of 10 titles to feature on second page
• �Cover images in JPEG format with ISBN13  

as file name

Featured Publisher  
Opportunities  
Retail Homepage on Rittenhouse.com 

http://Rittenhouse.com
http://Rittenhouse.com


Cost: $400/month
	 2x rate = $375/month
	 3x rate = $350/month
	 12x rate = $300/month
	 $3,600/year

Placement: Rittenhouse.com Homepage

• �Click-through available to the book detail  
page on Rittenhouse.com

Assets Needed: 
• �ISBN of 1 title to feature
• �Cover image in JPEG format with ISBN13  

as file name

Featured Title  
Opportunities  
Rittenhouse.com 

http://Rittenhouse.com
http://Rittenhouse.com
http://Rittenhouse.com


Cost: $400/month
	 2x rate = $375/month
	 3x rate = $350/month
	 12x rate = $300/month
	 $3,600/year

Placement: Library/Hospital Homepage
• �Target specific markets

• �Rotating placement triggered by page open  
or refresh

• �Click-through available to book detail  
page on Rittenhouse.com

Assets Needed: 
• �ISBN of 1 title to feature
• �Cover image in JPEG format with ISBN13  

as file name �

Featured Title  
Opportunities  
Library Homepage on Rittenhouse.com 

http://Rittenhouse.com
http://Rittenhouse.com


Cost: $400/month
	 2x rate = $375/month
	 3x rate = $350/month
	 12x rate = $300/month
	 $3,600/year

Placement: Retail Homepage
• �Target specific markets

• �Rotating placement triggered by page open  
or refresh

• �Click-through available to book detail  
page on Rittenhouse.com

Assets Needed: 
• �ISBN of 1 title to feature
• �Cover image in JPEG format with ISBN13  

as file name �

Featured Title  
Opportunities  
Retail Homepage on Rittenhouse.com 

http://Rittenhouse.com
http://Rittenhouse.com


Cost: $1,000/month
	 2x rate = $900/month
	 3x rate = $800/month
	 12x rate = $700/month
	 $8,400/year

Placement: Library and Retail Homepages
• �Dedicated placement for the entire month

• �Completely customizable marketing message

• �Click through available to anywhere on  
Rittenhouse.com or link out to separate site

Assets Needed: 
• Will work with you to identify the marketing strategy
• �Cover images in JPEG format with ISBN  

as file name (if necessary)

Banner Ad Opportunities 

http://Rittenhouse.com


Cost: $750 for 2 weeks
	 $15,000/year

How does it work?
• �When an account administrator logs in  

to their account, a pop-up advertisement  
will appear once

• �Click-through available to book detail  
page on Rittenhouse.com

• �Message can be customized to meet  
the publisher’s marketing needs

Average Impressions: 650

Assets Needed: 
• �ISBN of 1 title to feature
• �Cover image in JPEG format with ISBN13  

as file name

Administrator Login  
Pop-up Opportunities 

http://Rittenhouse.com


Advertising Opportunities  
on R2library.com  

http://R2library.com


R2 Featured Publisher   
Opportunities 

Cost: $600/month
	 $6,000/year

Placement: R2 Digital Library Homepage
• �Click-through to list of titles available from  

the publisher on the R2 Digital Library 

Assets Needed: 
• �Publisher logo
• Short bio



R2 Featured Title  
Opportunities 

Cost: �$400/month
	 3x rate = $350/month
	 12x rate = $300/month
	 $3,600/year

Placement: R2 Digital Library Homepage  
Dashboard & Account Summary eMail
• �Rotating placement triggered by page 

open or refresh �

• �Click-through available to the eBook  
purchase page � 

Assets Needed: 
• �ISBN of 1 title to feature



Cost: $500 for 2 weeks
	 $10,000/year

How does it work?
• �When administrators login to their  

accounts, a pop-up advertisement  
will appear once 

• �Message can be customized to meet  
the publisher’s marketing needs

Assets Needed: 
• �ISBN of 1 title to feature
• �Cover image in JPEG format with ISBN13  

as file  name

R2 Administrator Login  
Pop-up  Opportunities



Advertising Opportunities   
in eCommunications 



Cost: $400/month
	 3x rate = $350/month (mix & match)
	 12x rate = $300/month
	 $3,600/year

Title Notifications: 
• �New & Noteworthy Medical to retail customers 
• �New & Noteworthy Nursing to retail customers
• �New & Noteworthy Library to library/institutional  

customers
• �Link to book detail page on Rittenhouse.com 
• �Features print products only

Average Open Rate:  18%

Assets Needed: 
• �ISBN of 1 title to feature
• �Cover image in JPEG format with ISBN13  

as file name

eNewsletter Opportunities

http://Rittenhouse.com


Cost: $1,300/eBlast

Audience: Bookstore or Library Customers

Circulation: Up to 10,000 (depending  
on audience – library and/or bookstore)
• �The publisher can select up to 6 ISBNs  

to feature in the email layout
• �Link to book detail page on Rittenhouse.com  

or R2library.com
• �If eBook versions for titles are available, a separate 

version of the email will be created for library  
customers at no additional charge – offering  
a link to book detail page on R2library.com

Average Open Rate: 17%

Assets Needed: 
• �List of up to 6 ISBNs to feature
• �Cover images in JPEG format with ISBN13  

as file name

eBlast Opportunities

http://Rittenhouse.com
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Cost: $350/month

• �Monthly special promotion to library/institutional  
customers 

• �Link to book detail page on R2library.com 
• �Features only eBooks on the R2 Digital Library 

Average Open Rate: 15%

Assets Needed: 
• ISBNs of 1 title to feature
• �Cover image in JPEG format with ISBN13  

as file name

Best of the Best Featured  
Titles Opportunities

http://R2library.com


Promotional Opportunities 



Throughout the year, Rittenhouse offers customers promotional opportunities to enhance their collections at a deeper 
discount.

We welcome publishers to partner with us to extend an additional discount that Rittenhouse will pass-through to the 
customer. Please visit the Publisher Portal on Rittenhouse.com to view the list of upcoming promotional opportunities 
(posted quarterly). We also email invitations to publishing partners 1 to 2 months prior to the start of each promotion. 

Cost? 
10% of total gross sales of any publishers’ products sold during the promotion. Rittenhouse will track products sold and, 
upon completion of the promotion, will submit a request to the publisher for the total monies due back to Rittenhouse.

What? 
• �	Print books and eBooks (R2 Digital Library)
• 	Types of products featured depend on the strategy of the promotion. Broad promotions normally include all 

participating publisher products available through Rittenhouse—Oktoberfest, Rites of Spring, Back to School, etc. 
Focused promotions are built around specific disciplines or special collections of titles—American Journal of Nursing 
Books of the Year, Nursing, Health Administration, Doody’s Core Titles, etc. 

What? 
• �	Multiple mass emails to Rittenhouse customers prior to and throughout the promotion window—Save the Date, 

Announcement, Reminder and Last Chance
• �	Announcements via social media (Facebook, Twitter, etc.)
• �	Rittenhouse sales team support
• �	Promotional Pages on Rittenhouse.com and R2library.com 

Rittenhouse Pass-through Promotions

http://Rittenhouse.com
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We welcome the opportunity to develop a customized 
special pass-through promotion that extends a 10% 
discount to customers, based on your marketing needs.

Cost: $500 + 10% of gross sales

What? 
• Print and/or eBooks (R2 Digital Library)

Where? 
• eMail to Customers – retail and/or library/institutional
• Social media announcements
• Sales team support

Rittenhouse will track resources sold and, upon 
completion of the promotion, submit a vendor claim  
to the publisher for $500 + 10% of total gross sales.

Special Publisher Pass-through 
Promotions



Cost: $3,500

Rittenhouse will develop and host two publisher-featured
webinars on a specific title or topic in a calendar year—
spring and fall—and will collaborate with the publisher
throughout the development and broadcast process.
Get in touch with us today for full guideline details.

Schedule:
• Spring
• Fall

Marketing Approach:
• eMail invitation to Customers (outside email lists can be
	 purchased for an additional cost)
• Social media announcements
• Sales team support
• Information on Rittenhouse.com and/or R2library.com
	 (depending on topic and audience)
• On-demand recording (post-broadcast) on Rittenhouse’s
	 YouTube channel

Publisher-featured Webinars

http://Rittenhouse.com
http://R2library.com


Cost: $1,000/placement  
	 (limit 2 placements per publisher, per webinar)

In the spring and fall, Rittenhouse will develop and host “New Editions Update” webinars for our various customer 
segments. Select the appropriate webinar based on your marketing needs and supply the ISBN and high-resolution 
cover image of your choice. Both print books on Rittenhouse.com and eBooks on R2library.com are reviewed during 
the Library/Hospital webinars.

Schedule:
• Spring

– Library/Hospital
– Retail

Marketing Approach:
• eMail invitation to Customers (outside email lists can be purchased for an additional cost)
• Social media announcements
• Sales team support
• Information on Rittenhouse.com and/or R2library.com (depending on topic and audience)
• On-demand recording (post-broadcast) on Rittenhouse’s YouTube channel

New Editions Update Webinars

• Fall
– Library/Hospital
– Retail

http://Rittenhouse.com
http://R2library.com
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R2 Digital Library flash sales are popular events for our customers. We 
welcome you to partner with us on this valuable promotional opportunity 
to extend a 10% discount to academic library and hospital customers.

Cost: $500 + 10% of gross sales

How it Works:
Rittenhouse will hold a publisher-focused flash sale to promote select 
titles to our existing R2 Digital Library customers. The publisher can 
choose to feature as many active R2 Digital Library titles as they would 
like. Sales are tracked and, upon the close of the promotion, Rittenhouse 
will submit a request to the publisher for $500 plus 10% of the total 
gross sales.

When?
Flash sales can be held anytime throughout the year, based on the 
publisher’s marketing needs. The length of the promotion may vary,  
but is typically 2 to 5 days in length.

Marketing Approach:
• eMail to R2 Digital Library customers
• Social media announcements
• Sales team support
• Promotion information on Rittenhouse.com and R2library.com

R2 Digital Library Flash Sales

http://Rittenhouse.com
http://R2library.com


Creating a Special Collection on the R2 Digital Library is a unique 
way for publishers to enhance exposure for their resources to the 
R2 customer base.

Cost: $500 + 10% of gross sales

How it Works:
Rittenhouse will market a month-long, publisher-focused Special 
Collection, to promote a 10% discount on select titles to our 
existing R2 Digital Library customers. The publisher can choose to 
feature as many active R2 Digital Library titles as they would like in 
a Special Collection.

Rittenhouse will track the resources sold and, upon the close of the 
promotion, submit a request to the publisher for $500 plus 10% of 
the total gross sales.

Marketing Approach:
• eMail to R2 Digital Library customers
• Social media announcements
• Sales team support
• Promotion information on Rittenhouse.com and R2library.com

R2 Digital Library Special Collection

http://Rittenhouse.com
http://R2library.com

