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TERMS AND CONDITIONS OF ENTRY

The purpose of these Terms and Conditions of Entry (“Terms and
Conditions”) set out the Terms and Conditions of the following
‘Discover Australian Wine Instagram Campaign’ (“the Campaign”)
conducted by Wine Australia. Please read carefully before entering
the Campaign.

By entering the Campaign (hereinafter referred to as the ‘Applicant”),
you agree to these Terms and Conditions. In the unlikely event that
you do not agree, please discontinue your entry.

Application Procedure
1. How to apply
Entry is completed by fulfilling all of the following.

Post a photo of Australian wine with the below hashtag on your
Instagram feed or stories.

STEP 1: Take a photo of enjoying Australian wine

STEP 2: Follow @australianwine.jp

STEP 3: Post a photo with the hashtag #5714 > 2 & L 3 9,
and tag @australianwine.jp to complete your entry.

*If your Instagram account is set to private, please make it public
before entering.

2. Application period

From 10:00 Friday 1 November 2024 until 24:00 Saturday 30
November 2024.

3. Application conditions
= Applicants must be at least 20 years of age.

= Applicants must be permanent residents of Japan (with an
address in Japan).

= Persons related to Wine Australia employees or contractors
can’t participate.

= Applicants must agree to the Terms and Conditions of the
application form.

4. Prizes and number of winners

Ten winners who have made a great post within the above
application period will be selected by lottery to receive one bottle
(750ml) of Australian wine each.

Winners will be selected by lottery and contacted by Instagram direct
message, with a URL to submit their name and address for delivery

of the prize. There will be no announcement of the winners on the
website or on social media.

When contacted, winners must reply within 10 days of the date of
contact to confirm details for prize postage. (If a reply is not received
within 10 days, the right to the prize will be transferred to the runner-up)
Winners will be contacted during November and early December.

The prizes will be sent out during November and December 2024.
The name of the wine is not disclosed.

Enquiries about the results of the prize competition will not be
answered.

Please note that there may be a slight delay in the postage of the
prizes for certain reasons. Please note that it is not possible to specify
the delivery date, time, method or carrier of the prizes.

Note:

The right to win is non-transferable to third parties, with or without
compensation. The prizes are for campaign purposes only and are
intended for consumption by the entrant.

All associated costs, such as communication costs, are to be borne by
the entrant.

Post-winning procedures:

= Winners will be contacted via Instagram direct message. Please
follow the instructions in the message to confirm your prize. If you
do not confirm your win within 10 days of receiving the Direct
Message, your selection will be voided.

= Prizes will only be sent within Japan.

= The prize will be forfeited if the address entered at the time of
winning is incomplete or if the prize cannot be delivered for
reasons such as inability to contact the winner, or if there is any
fraudulent activity related to the entry.

= Thereis no limit to the number of times you can enter during the
campaign period. You can enter as many times as you like, but
each person can only win once.

= Iffraud is discovered, the entrant will lose their eligibility to win.

= Posts without the specified hashtag and mention (tag) will be
invalid.

= Entries consisting of multiple posts of the same photo will be
invalid.

= Please make sure that you can check and receive Instagram Direct
Messages.

= If your Instagram account is set to private or if your photo is not
uploaded properly, your entry will be invalid.

= By posting an image with the specified hashtag, you are deemed to
have given your consent to the use of your portrait rights, copyright
and all other related rights (hereafter referred to as ‘portrait rights,
etc.).

= Entries that infringe on the copyright of others, are offensive to
public order and morals, or infringe on the privacy of others will be
invalid.

= Wine Australia will not be held responsible for any infringement of
third-party rights, including portrait rights, that may be caused by
objects that can be seen in the submitted photo.

Changes to the Terms and Conditions, Entry Procedure,
etc.

These Terms and Conditions are subject to change without the
consent of the entrant, including the entry period, prize details and
other matters relating to the Campaign.

In the event of changes to the Terms and Conditions, the fact that they
are being changed, the content of the changed Terms and Conditions
and the effective date of the changes will be made known to the
public by appropriate means and shall become effective as of the
effective date.

Disclaimer

Wine Australia manages this campaign with the greatest possible
care, but does not guarantee the completeness, accuracy, safety, or
usefulness of any matter relating to this campaign.

Wine Australia accepts no responsibility for any enquiries, etc. from
applicants that are not received by Wine Australia due to internet
glitches or accidents.

Wine Australia shall not be liable for any loss, liability, damage, costs,
or other claims arising out of or in connection with entering, winning
or otherwise using this promotion, except in the case of willful
misconduct or gross negligence.

The Campaign may be cancelled without notice due to unforeseen
events or other unforeseen circumstances, such as problems with the
services provided.

All prizes are to be sent in their original condition at the time of
postage and Wine Australia accepts no responsibility for scratches,
stains, or other damage to the prizes.



Dispute Resolution

A party must not commence any court or arbitration proceedings
relating to a dispute unless it has complied with this clause, except to
seek urgent interlocutory relief.

A party claiming that a dispute has arisen must promptly notify

the other in writing giving details of the dispute. On receipt of a
notification, the Parties must use reasonable endeavours to resolve
the dispute.

If within seven working days of receipt of a notification the parties fail
to resolve the dispute, if applicable, each party must refer the dispute
to the parties’ respective Managing Director, or Chief Executive
Officer (or any person in an office of similar designation). Each party
must ensure that its representative uses reasonable endeavours to
resolve the dispute within fourteen working days.

Each party must bear its own costs of complying with this clause and
comply with its obligations under this agreement during the dispute
resolution process.

Personal data protection

Personal information obtained during the Campaign application
process will not be used for any other purpose than to carry out the
tasks necessary for the implementation of this campaign (application
acceptance, drawing, prize dispatch, notification of winners, etc.).

The personal information you have registered will be properly
managed in accordance with our privacy policy and will be used in
accordance with the notified purpose of use.

We will not disclose or provide your personal information to third
parties other than our subcontractors without your consent (except
where disclosure is permitted by law). Please be sure to read our
Privacy Policy (

) for information on our policy on the protection of your
personal data that we receive when you apply.

Language and Governing Law

In the event of any inconsistency between the English and Japanese
language versions of these Terms and Conditions, the English
language version of these Terms and Conditions prevails.

These Terms and Conditions are governed by the laws of South
Australia. Each party submits to the non-exclusive jurisdiction of
courts exercising jurisdiction in South Australia.

Enquiries
Wine Australia:
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