
Interest and participation in Aboriginal tourism experiences 
continues to grow, reaching a record high in 2023-24. Tourism 
WA’s research shows that almost 9 in 10 visitors are interested 
(87%) and more than a third (36%) participated in Aboriginal 
tourism in WA in 2023-24.1

The remaining gap between interest and participation indicates 
the Aboriginal tourism industry’s opportunity for growth. 

In 2023-24, Aboriginal tourism businesses in Western Australia 
contributed: 

The outlook for Aboriginal tourism businesses is 
strong, with 9 in 10 (89%) businesses surveyed 
saying they intend to grow their business, and 84% 
saying they intend to employ new staff in the next 
2 years!3

As at 2024, Western Australia has 13 operators in 
Tourism Australia’s Discover Aboriginal Experiences 
(DAE) program, compared to 7 in 2020. Western 
Australia has the largest amount of Aboriginal 
owned businesses in DAE in Australia.
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Aboriginal tourism businesses in Western Australia 
are providing a range of social benefits to individuals 
and community. More than 9 out of 10 Aboriginal 
tourism businesses in Western Australia believe 
that tourism can: 

• Give Aboriginal people the opportunity to 
pass down culture to future generations; 

• Increase the level of respect for Aboriginal 
people, culture and knowledge;

• Have a positive impact on the way Aboriginal 
people consider their future opportunities; 

• Deliver authentic cultural experiences;

• Inspire young Aboriginal people to view 
tourism as a career path; and

• Give Aboriginal people the option to live 
within their chosen community.3

L O C A L  J O B S  A N D  S U P P O R T

Aboriginal tourism businesses help drive economic 
growth by creating local jobs and financially 
supporting Aboriginal communities. 

C O M M U N I T Y  W E L L B E I N G

They strengthen community bonds by fostering 
social and emotional wellbeing amongst Aboriginal 
people, promoting belonging.

C U L T U R A L  A W A R E N E S S  A N D  E D U C A T I O N

Aboriginal tourism businesses significantly 
enhance cultural awareness by educating both 
communities and visitors.3 
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# Historical 2021-22 economic impact figures have been updated, 
aligning the methodology and assumptions with enhancements 
made in the 2023-24 study.
Revised 2021-22 figures: $44 million to the Gross State Product,  
$25 million in wages and salaries to WA employees and 460 full-time 
equivalent (FTE) jobs.  
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