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OUR BRAND

WESTERN AUSTRALIA
WALKING ON A DREAM

Step outside of the everyday and into a dream.
A place where reality and the otherworldly
combine. And just like a dream, sometimes
everything is quite real, sometimes truly
magical. This is a land of natural wonders,
supernatural contrasts of colour and texture,
and rare experiences. A truly wondrous and
dreamlike place to explore.

Learn more about the brand and download the
Walking On A Dream style guide.



https://www.tourism.wa.gov.au/resources-and-support/brand-and-campaigns/our-brand
https://www.tourism.wa.gov.au/resources-and-support/brand-and-campaigns/our-brand
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ABOUT ATDW

The Australian Tourism Data Warehouse
(ATDW) is the national tourism database used
by travel distributors to source information
and content on Australian tourism business
including accommodation, attractions, m?_-.
and drink establishments, events, tours,
transport and hire for their websites. It
contains tourism destinations and inforr
services. To learn more about ATDW, clic
hiehe! :

Eligible tourism businesses can register .
list their tourism offerings as profiles, fr
charge, on the ATDW Online platform. For
information on eligibility, click here.

For more on ATDW, visit Tourism WA's o
Corporate Website, or the ATDW Corporate
Website. ATDW is managed collectively by all
the states and territories.

HOW IT WORKS

Having an ATDW profile will allow your business to be:
* Published on westernaustralia.com
* Be available to a larger distribution network
* Translated into 10 different languages for additional distribution

As an operator you also have access to performance insights on your ATDW Profile to
understand how many consumers are viewing your product information across the ATDW
distribution network.


https://youtu.be/Te2lgBiBsgo
https://youtu.be/Te2lgBiBsgo
https://oauth.atdw-online.com.au/login
https://page.atdw.com.au/operator_guidelines
https://www.tourism.wa.gov.au/resources-and-support/operator-resources/growing-your-tourism-business/promote-your-product-online
https://www.tourism.wa.gov.au/resources-and-support/operator-resources/growing-your-tourism-business/promote-your-product-online
https://atdw.com.au/
https://atdw.com.au/
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SET UP AN
ACCOUNT

‘

To . set up an account W|th ATDW Online, v15|t AR =

_httos //Www,atdw online.com.au.
Checklist to"'setting up a new account:

1. Business ABN (optional)
, 2. Name of organisation
e o 3. Physical / stregt address :
4. Contact numb'ér'_an_d_email address

Once your account has bée:fi"created, you can
start setting up new profiles immediately.

Not sure if your business has an account
already, or if your contact details have changed
since you last accessed your account? You can
contact the ATDW Support Team for assistance.

III-I

Help with passwords

Passwords must be at least 8 characters
(letters and numbers). Special characters such
as#/&$%$ @ etc, will not work.

If you see a."user not found" error message,
contact the ATDW Support Team on
support@atdw.com.au.


https://www.atdw-online.com.au/

Between 1 and 10

text or logos). They must have a
minimum photo size of 1600x1200
pixels, but be no larger than 10MB.

Information such as contact de
website URL, booking URL, p
facilities (where relevant)
Identified which categ '
category your busi
If you believe yo
unsure which
fits, please
Team.

_.-b-

s best suited.
s eligible but
gory your business
tact the ATDW Support

landscape photos (that don't contain

A tour operator can list all their tours
“under the one profile - an exception to

this would be a tour operator who may
work up north or down south in
different seasons.

If you are an accommodation provider
you are able to create as many profiles
for your various properties in WA. Note
that only one accommodation profile
per location is accepted.

Contact ATDW if you have any questions
before creating your profile.




.
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Accommodation

Apartments
Backpackers and Hostels
Bed and Breakfasts
Caravan, Camping and
Holiday Parks
Cottages
Farm Stays
Holiday Houses
A Hotels
¥ * Motels

* Resorts

. . * Retreats and Lodges

Attractions

* Agri, Mining and Industry
e Amusement and Theme
Parks
e Entertainment Venues .
e Galleries, Museums and
Collections 4
e Historical Sites»q@
Locations
* Landmarks and |
e National Parks A

*

* Parks and'@ardens

* Shopping and Markets

* Spas and Retreats

* Sports and Recreation
Facilities

* Zoos, Sanctuaries,
Aquariums and Wildlife Parks
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Events

Business Event
Classes, Lessons,
Workshops and Talks
Community Event
Concert of Performance
Exhibition and Shows
Festivals and Celebrations
Food and Wine

Markets

Sporting Events

»"

Food and drink

ENEERES
Cafes

Bars

Bars

Pubs

Tours

Cruises, Sailingland Water
Tours  + M
Cultural and Theme Tours
Food and Wine Tours
Nature and Wildlife Tours
Nightlife Tours

Shopping Tours

¢ Sightseeing Tours

e Sport Tours

* Walking and Biking Tours

¥
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Hire

Bicycles
Boats
Campervans and motorhomes
Cars

Equipment

Four wheel drives

: Houseboats

' Minibuses and coaches
Motorcycles

Tents

Venues

Yachts

R

.

Transport

Air Services
Bus Services
Coach Services
Ferry Services
Train Services
Tram Services
HERNES

Information Sery

e Cruise Terminal
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=c

content standards before they are
published. Please allow at least two
working days for your profile to be
reviewed. Once published, it will appear
on westernaustralia.com and beyond.



http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
http://www.westernaustralia.com/
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MANAGE YOUR
PROFILE

After you've created a profile, managing ¢ Cannot be a collage of images

it is the most important part to ensure * Must be a landscape image

that it stays live on westernaustralia.com * Note: although not essential, the

and can be found by users. order of your imagery matters. The
image you choose to be in first place

Follow these tips when completing and will feature as the largest image on

updating fields in your profile/s. your profile page. Choose your best

shot for this spot. You can drag
images around in ATDW Online to

Descriptions order them.

e Ensure your key message is included
in the first 25 - 30 words and keep
your sentences succinct

* Sell the benefits and unique selling z
points on offer

¢ Use key search terms relevant to
your profile

* Check your spelling and grammar 3

¢ Avoid using acronyms or
abbreviations

¢ Keep things simple and don't assume
the reader is fluent in English

* Avoid adding dates, times,
addresses, costs, URLs or contact
details to the description field

* Avoid using italics, bold and
ampersands as the database will not
reproduce these

* Avoid making broad statements or
claims

Videos

Upload a maximum of 5 different

good quality videos (Tourism WA will

include the first video on our website

in your profile)

Keep videos 30 - 90 seconds in

length

* Do not upload videos containing
advertisements

¢ Videos must be uploaded from a

YouTube or Vimeo business account

and content must be owned by you

Images

* Must be of a high quality and be
appealing

* Must represent your business or
product accurately

* Must not contain words, logos or
text
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Social Media

i & ool

e Include your social pages and handles so that distributor
websites can promote them

e If you have a TripAdvisor link then include it so that ratings
can be published
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Booking URL or Ticket Sales
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Please provide this URL in addition to your website URL. It is
recommended for this URL to be the most direct link to your
preferred booking site.
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For paid attraction profiles, if you have a PDF map or
downloadable brochure, please upload it to your profile.

"Eech

Accreditations, Programs and Memberships

If your business has an accreditation, membership, or program,
you can display this on your profile. ATDW receive information
on a regular basis from associations such as the Australian
Tourism Industry Council (ATIC) and Eco-tourism Australia with
updated operators who have received accreditation.

Facilities, Activities, Accessibility and Internet
Access

* Please select from the available options and be as accurate
as possible. For more information on the importance of
accessibility, download our free guide

* These fields allow distributors to filter profiles and curate
products by themes e.g. what accommodation has bush
walking available to guests?

Deals and offers

Up to three holiday deals can be featured on a profile at any time to
increase on-site exposure. Deals and offers can be discounts,
packages or value-adds. Value-adds can include a meal, transfers or
free wetsuit hire, for example. Learn how to add a deal/offer.

Profile review

Ensure you review your profile regularly so that users are being
presented with the most up-to-date information about your
business. This includes refreshing images.


https://assets-us-01.kc-usercontent.com/53c284ed-8b6d-0077-d7d1-762b0c10baee/d560d550-46c0-4bda-a4e7-8fec36475a31/ATDW%20Accessibility%20Information%20.pdf
https://assets-us-01.kc-usercontent.com/53c284ed-8b6d-0077-d7d1-762b0c10baee/9844a9fa-59a4-4ea5-849e-2d95fdeadbf1/ATDW%20Deals%20How-to%20Guide.pdf
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PROFILE EXAMPLE

See the full profile on westernaustralia.com

HOME / THINGS TO DO / PEMBERTON DISCOVERY TOURS

PEMBERTON DISCOVERY TOURS

® 8 Brockman Street, Crossings Bakery, Pemberton, Western Australia, 6260 O Add

Q Explore on map

= € Maphs

Discover the natural beauty of the Southern Forests and Valleys with Pemberton Discovery Tours. As a family-run
business with a long history of providing quality touring experiences, they take pride in offering visitors access to @ Location

. . - I Brockmon t Cro nas Bak v Per n,
the stunning National Parks surrounding Pemberton. 8 Brockman Streef, Crossings Bakery, Pemberton,

W ri Australia, 6260
Their range of guided eco-adventure tours, track transfers for the Munda Biddi and Bibbulmun Track, and gourmet
wine and food tours showcase the best of the Southern Forest region. From half-day journeys through the normally Region
inaccessible forests and the Yeagarup Dunes to the Southern Ocean, to full-day tours of Lake Jasper and Black C] South Wast
Point, there's something for everyone.
With the theme "The Best is Off the Highway" running through their business, you'll be amazed at the hidden Qg Telephone
treasures you'll discover along the way. Your sofety is olwoys their top priority, and they go obove and beyond to +B1 B 9776 0484

ensure your experience is both unforgettable and welcoming. +61 427 133 335

Book your tour with Pemberton Discovery Tours teday and immerse yourself in the beauty and wonder of 00000 423 reviews
Australia's southwest corner.

Available tours

00O

Memberships
Activities
EC(} :co_& SH.JSTGI_I'IthPl Quality Tourism
LA S Accredited Business
FOURISM Business o o
Justralia ) Visit Website A
Visit Website A
Sustainable Tourism ? Quality Tourism

s Sustainable

) Tourksm Accredited Business Y. = Endorsed Business

Visit Website A ' Visit Website A



https://www.westernaustralia.com/en/tour/pemberton-discovery-tours/56b266d07b935fbe730e5fc6




