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 EMAIL MARKETING
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Transfer Express makes no representations or warranties about the accuracy or 
suitability of any information in the webinars and related materials (such as handouts, 
presentation documents and recordings); all such content is provided to webinar 
registrants on an “as is” basis. TRANSFER EXPRESS HEREBY DISCLAIMS ALL WARRANTIES 
and Conditions Express Implied Statutory or Otherwise REGARDING THE CONTENTS OF 
THESE MATERIALS, INCLUDING WITHOUT LIMITATION ALL WARRANTIES OF TITLE, NON-
INFRINGEMENT, MERCHANTABILITY, AND FITNESS FOR A PARTICULAR PURPOSE. Transfer 
Express is not liable for any claims, losses, or damages of any kind arising out of or in any 
way related to this information provided by presenters of these webinars. Transfer 
Express hereby disclaims all liability for any claims, losses, or damages of any kind in 
connection with use or application of these materials. The information contained in 
these webinars and related materials is not intended to constitute legal advice or the 
rendering of legal, consulting, or other professional services of any kind. Users of these 
materials should not in any manner rely upon or construe the information or resource 
materials in these materials as legal, or other professional advice and should not act or 
fail to act based upon the information in these materials without seeking the services of 
a competent legal or other professional.



Learn with a bit of fun!
NO DEATH BY POWERPOINT TODAY!



Search engine optimization (SEO) is the 
process of affecting the visibility of 
a website or a web page in a web search 
engine's unpaid results—often referred to 
as "natural", "organic", or "earned" results. 
In general, the earlier (or higher ranked on 
the search results page), and more 
frequently a site appears in the search 
results list, the more visitors it will receive 
from the search engine's users; these 
visitors can then be converted into 
customers.

Source: https://en.wikipedia.org/wiki/Search_engine_optimization

search en•gine op•ti•mi•za•tion

Organic Search Results

https://en.wikipedia.org/wiki/Website
https://en.wikipedia.org/wiki/Web_page
https://en.wikipedia.org/wiki/Web_search_engine
https://en.wikipedia.org/wiki/Organic_search
https://en.wikipedia.org/wiki/Search_engine_optimization


LEARNING SEO WITH

GAME OF THRONES

The Game of Thrones is a fantasy series written 
by George R.R. Martin with an overarching 

theme of good versus evil.

It is possible to compare life in the Game of 
Thrones to Search Engine Optimization



 WHAT DOES YOUR TARGET AUDIENCE
WANT?

 KNOW WHAT TO SAY

 KNOW HOW TO SAY IT

 KNOW WHEN TO SAY IT

Source: https://digital-skills.in/blog/learning-seo-techniques-with-games-of-thrones/
Image Attribution: https://creativecommons.org/licenses/by/2.0/ |  MEDIODESCOCIDO | Cutout Art

“A MIND NEEDS BOOKS, LIKE A 
SWORD NEEDS A WHETSTONE 
TO KEEP ITS EDGE. THAT’S WHY I 
READ SO MUCH. THE GREAT 
THING ABOUT READING IS IT 
BROADENS YOUR LIFE.”



 TRUSTED SOURCES BRING 
INFLUENCE

 YOUR AUTHORITY INCREASES

 YOUR REACH INCREASES

 MAKING CONNECTIONS IS
HARD WORK

Source: https://digital-skills.in/blog/learning-seo-techniques-with-games-of-thrones/
Image Attribution: https://creativecommons.org/licenses/by/2.0/  |  Peter Pharm



 TRUSTED SOURCES BRING 
INFLUENCE

 YOUR AUTHORITY INCREASES

 YOUR REACH INCREASES

 MAKING CONNECTIONS IS
HARD WORK

Source: https://digital-skills.in/blog/learning-seo-techniques-with-games-of-thrones/

Daenerys Stormborn
of the House 
Targaryen, First of 
Her Name, the 
Unburnt, Queen of 
the Andals and the 
First Men, Khaleesi 
of the Great Grass 
Sea, Breaker of 
Chains, and 
Mother of Dragons

Jon Snow

Which title carries more weight?



Explore the process of locating a resource in a 
library and how there is similarity to searching 

for information online.



Book Website

Librarian Search Engine

Card Catalog

Index

Search Engine Index

Web Searcher

Student

Optimizing for visibility 
in the library is similar 
to optimizing for the 

Internet.



Book

Librarian

Card Catalog

Index

Student

 Book must be held by the 
library

 Book must be IN the library

 Book must be in its proper 
place

 Book must be catalogued 
properly

 Excellent content

 A well known author

 Book in good condition

 Has the book been 
recommended by a reputable 
and trustworthy source?



Website

Search Engine

Search Engine Index

Web Searcher



05
Get Social! Diversify your efforts by using 

social media and email marketing.

04
Get some backlinks back to your site. 

Look for low hanging fruit at first.

03
Have a clean, well designed site. 

Complete important tags for ALL pages

02
Embrace the Long Tail. Look for content 

keywords that serve your audience.

01
Always write for people and not 

machines. Produce excellent content.



Write the best possible content available. Your content should stand above all others to gain authority and be shared.

Image Attribution: https://creativecommons.org/licenses/by-nd/2.0/    |  seanrnicholson



It is going to be tough to rank for very competitive terms. Look to answer the questions your audience is asking.

Image Attribution: https://creativecommons.org/licenses/by-nd/2.0/    |  seanrnicholson
Image Attribution: https://creativecommons.org/licenses/by/2.0/ | Carla Gates 

t-shirts1

t- t-shirt designs2

family reunion t-shirts3

t-shirt printing
company in 
columbus ohio

4



Insure your pages are cleanly designed. Make sure important web elements are present for search engines.

https://www.threadless.com/



Starting a T-Shirt Business: How to Become an Expert | Transfer Express



Source: http://www.smartinsights.com/search-engine-marketing/search-engine-statistics/



Desktop Version Mobile Version





Find some websites to link to your content. Think about quality over quantity. Find those golden gems.



Find some websites to link to your content. Think about quality over quantity. Find those golden gems.



http://www.cheapestees.com/family-reunion-tshirts.html



Social Media will help drive traffic and brand awareness to your site and encourage people to link to it



Think about the questions your customers are asking in their heads. Think about the type 
of content/keywords that is related to your target audience, your industry and your 

business. Enter these terms in to Google and other search engines. Study the sites that 
rank highly. What type of content do they have? What keywords to they emphasize?





The Google Search Engine

 Your Basic Tool

 Competitor Analysis

 Use Google Commands to
refine your search
 site:
 inurl:
 intitle:
 filetype:
 Exclusions
 social media
 more…

Refine Web Searches
https://support.google.com/websearch/answer/2466433?hl=en

Advanced Google Shortcuts
https://www.lifewire.com/advanced-google-search-3482174

Use Google Search Commands To Get Useful Results On The First Page
https://www.veodin.com/2012/11/22/google-search-commands/

https://support.google.com/websearch/answer/2466433?hl=en
https://www.lifewire.com/advanced-google-search-3482174
https://www.veodin.com/2012/11/22/google-search-commands/


Keyword Research Tools

 Dozens of keyword tools

 Start with… Google
Search:  t-shirt business

 Keywordtool.io
 Free
 Paid
 Good for questions
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Research with Moz

 Moz is huge in the SEO world
 Started out as an agency
 Morphed into a software and 

service company
 Great for researching competitors
 Great for monitoring your own site
 Free access is provided
 More value with a paid account
 Lot’s of free training

 SEO Beginner’s Guide
 Great user community
 Excellent blog | 
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Always write for people and not 

machines. Produce excellent content.

Embrace the Long Tail. Look for content 

keywords that serve your audience.

Have a clean, well designed site. 

Complete important tags for ALL pages

Get some backlinks back to your site. 

Look for low hanging fruit at first.

Get Social! Diversify your efforts by using 

social media and email marketing.



1. Research your target audience and competitors

2. Perform some base research on keywords and questions to answer

3. Get Local
- Claim and complete local business listings
- Use a service like https://moz.com/local

4. Get Social
- Create a some social media presence for your company
- Twitter | Facebook | YouTube are good places to start

https://moz.com/local


5. Beware Fake News
- There is a lot of bad and/or outdated SEO information
- Tread lightly

6. Find someone you can trust
- Digital marketing is a team sport
- Find a consultant or professional you can trust

7. Give value and you will be rewarded

8. Have fun!





Please join us for our next webinar:

8 Mistakes to Avoid to 
Successfully Print a T-Shirt

Register Here:  https://blog.transferexpress.com/webinars/

https://blog.transferexpress.com/webinars/

